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Tujuan penelitian untuk mengetahui hubungan antara harga diri dengan perilaku 
narsistik di media sosial pada remaja. Hipotesis penelitian adalah ada hubungan 
negatif antara harga diri dengan perilaku narsistik di media sosial pada remaja. 
Sampel sebanyak 50 orang remaja berusia 18-24 tahun, memiliki media sosial 
Istagram dan aktif menggunakannya, dan tinggal di kabupaten/ kota Semarang. 
Sampel diperoleh secara incidental sampling. Data diperoleh menggunakan skala, 
dan kemudian dianalisis dengan teknik korelasi product moment Pearson. Hasil 
penelitian adalah ada hubungan negatif yang sangat signifikan antara harga diri 
dengan perilaku narsistik pada remaja (rxy = -0,550 dan p<0,01). Dengan demikian 
hipotesis diterima. 
 








The purpose of the study was to determine the relationship between self-esteem 
and narcissistic behavior on social media in adolescents. The research hypothesis 
is that there is a negative relationship between self-esteem and narcissistic 
behavior on social media in adolescents. A sample of 50 adolescents aged 18-24 
years, has Instagram social media and actively uses it, and lives in the district/city 
of Semarang. Samples were obtained by incidental sampling. The data were 
obtained using a scale, and then analyzed using the Pearson product moment 
correlation technique. The result of this research is that there is a very significant 
negative relationship between self-esteem and narcissistic behavior in adolescents 
(rxy = -0.550 and p<0.01). Thus the hypothesis is accepted. 
 
Keywords: self-esteem, narcissistic behavior, social media, and adolescents 
 
  
 
 
